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USING FACEBOOK ADS AS PART OF YOUR ONLINE ADVERTISING STRATEGY 
 

To have a good social media strategy we must publish daily content, use internal custom design ads several times a week, as well as 
news, videos and other interesting content that we may find on the web. The ads of the week, like the two examples shown here, 
must have important information for users to read right away and see what we offer. In this guide we will explain how to create a 
Facebook Ad based on the right ad.  



This is a  
negative 
evaluation 
example made 
by facebook  in 
an ad with a lot 
of text.  
 
This alert is 
displayed before 
completing the 
payment 
process, and is a 
direct sign that 
even though a 
manual review is 
carried out, 
Facebook 
advertising 
dollars would be 
better spent 
using a better 
design. 



We will take this 
image as  an 
example for an 
ad to advertise 
on facebook. 
 
Take a look how 
the image shows 
the logo, a guide 
sentence, and a 
direct hint to the 
medical cannabis 
courses.  
 



Select “Share a photo or video” and 
upload the select image. It is 
important to only select one image, 
since you cannot use multiple 
images or albums.  
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As we can see, the image we advertise here 
has little information. This is because, even 
though facebook provides clean advertising at 
a graphic level, they want users to have direct 
access. Therefore the copy is the space where 
we must save all the product specifications, 
the contact information and the external 
pages link. Here we find  different options that 
allow  greater interaction  with users:   
           
➔ Feeling 
➔ Location 
➔ Messenger button 
➔ Emoticons  
➔ Labels  (Hashtags) 
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Facebook offers many options to schedule the 
ads. It is advised to schedule all the publications 
of the week in one day. This way we have all 
the ads for the week ready in one day. 
 
Likewise Facebook allows you to save the 
publication as a draft so you can  later send it  
or  edit it with a different date and time  than 
the one we first publish. 
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It is optional to create a Facebook Ad or start 
the advertising process before or after 
publishing the post. The process is the same. 
 
In this case we will first publish a post to be 
able to preview the ad.  
 
Click on Publish 
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Click “Boost Post” Button 
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This is the payment platform. For this example we used as reference the city of Orlando, but as we 
can see the location that represents the payment system is Arkansas. Therefore, this and other 
features must be accustom  to the target. We advised to create a new public or “people you 
choose through targeting”. 
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Gender: All 
Age: Recognized the ages of the target. 
Location: in this case we have chosen 
Orlando, Florida. Facebook allows you to 
choose multiple locations,  different countries, 
as well to decide the number of miles around 
the locations. 
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Targeting: This is one of the most important parts 
of the process. 
 
As we saw, in the copy we put a few labels. This 
is because although in instagram or twitter, the 
tags that users see are those that allow a greater 
view, the  paid ads on facebook work differently. 
This details are the ones facebook acknowledge 
for the main interest of users.  
 
We advised that not only the interest be placed 
on education additionally we want to have a 
greater target audience, so we use common 
interests and also trending topics. 
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Targeting: This is an example of some 
segmentation features we could use. It shows to 
not only focus on the education and medicine 
fields alone. Also you can try  interest such as 
sport team / region or a public or private 
university with a significant number of students.  
 
It is important to click on “save” constantly to 
save the segmentation, otherwise if you leave the 
platform by mistake you will lose all the included 
data. 
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It is important to select “Run promotion on Instagram” This allows to advertise the ad also on 
Instagram. It is highly  beneficial, since users move all the time between Facebook and Instagram. 10 



The next step is to establish the budget. For this example we have pointed out a  budget of $130 
USD for seven days. As we can see, Facebook  shows that if we invest $18.57 USD per day 
we can have a range between 9,300 and 25,000 people. 11 



Targeting: After adding the information and the 
payment method, Facebook will verify the 
information and will go through an evaluation 
period. Usually  takes between 3 and 15 minutes. 
The process may take several hours with 
publications with a lot of text.  
 
When the evaluation is ready and has positive 
results, Facebook will send a notification of 
acceptance.   
 
In a 7 days period,  Facebook evaluates the range 
and tells if the segmentation (Audience Definition) 
is not working and if it is necessary to change the 
interest.  
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Metrics 
December Results of 

the month 

Aim of 
the 

month 1 2 3 4 5 6 7 8 9 10 11 12 13 14 15 16 17 18 19 20 21 22 23 24 25 26 27 28 29 30 31 

New Fans 

People talking about 

this 

Likes on publications 

Dislikes on publications 

Comments on 

publications 

Shares on  

publications 

Page visits 

Private messages 

Audience 

Range of publications 

HOW CAN WE MEASURE THE RESULTS? 
 

Facebook can become the main sales entrance if we make good use of its tools. But to be able to use them correctly we 
need to identify strengths and weaknesses. Like in all social networks, we can work with a tracking template like this one:  


